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Campaign Direct entry Search engine

Website

Campaign
86.9%

Direct entry
6.6%

Website
3.1%

5,466
Avg. openings

+76,38%

388
Avg. clicks

+2,37%

3,505
Avg. recipients

+6,15%

156%
Open rate

+61,16%

3,704
Subscribers

+12,04%
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G O O G L E  D I S P L A Y  A D S
C A M P A I G N

Compared to the previous quarter, the Google
Display ads demonstrated substantial
improvements in reach, engagement and cost
efficiency, following a strategic shift in bidding
and targeting optimisations from the previous
period. The strategy was changed from
‘Maximise conversions’ to ‘Maximise clicks’.
This adjustment harnessed Google’s advanced
AI algorithms, driving increased traffic while
maintaining strong overall performance. With
the new clicks-focused approach, the campaign
maintained strong momentum, generating
171,293 clicks with a highly efficient EUR 0.02
CPC. Despite a similar budget (-1.12% QoQ), the
campaign’s impressions surged by over 700%,
reaching 3.8 million. At the same time, clicks
increased by nearly 500%. Although the CTR
slightly dropped from 6.04% to 4.50% due to
the much larger volume, the overall
effectiveness and efficiency improved
significantly. 

CTR (clickthrough rate) on Google Ads

W E B S I T E  P E R F O R M A N C E

The Public Buyers Community website experienced
substantial growth in visitor volume and engagement
from August to October. This period saw a 239.5%
increase in visitors and a 232% increase in sessions
compared to the previous quarter. 

W E B S I T E  T R A F F I C
A C Q U I S I T I O N  

C H A N N E L S  

N E W S L E T T E R S

From August to October, the Public Procurement Gazette and its special editions have shown impressive
engagement metrics. Special editions have driven outstanding open rates, averaging 236.2%, far surpassing the
136.3% for the regular editions. While special editions excel in attracting attention, regular editions stand out in
driving deeper engagement, achieving a high click rate of 16.31% compared to 4.11% for special editions. 

Visit the platform:
https://public-buyers-community.ec.europa.eu/

M E M B E R S H I P  G R O W T H  
The Public Buyers Community Platform achieved
a steady growth from August to October 2024,
increasing membership by 8.69% to a total of
2,027 members. Membership rose by 4.5%
between August and September, as 84 new
members joined, followed by a 4.0% increase in
October, adding a further 78 members, for a total
of 162 new members over the period. 

1. Portugal

2. Bulgaria

3. Romania

W E B S I T E  T O P
V I S I T O R S

21,129 visitors

11,478 visitors

7,054 visitors

4. Cyprus
6,783 visitors

5. Turkey
5,962 visitors

6. Spain
4,728 visitors

Geographically, traffic was largely
concentrated in Portugal, Bulgaria and
Romania, with these countries representing
49% of all sessions. August 2024 September 2024 October 2024
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EU model contractual AI clauses

Bounce rate: 77.5%

Fostering BIM integration webinar

Bounce rate: 82.8%

Homepage

Page views: 74%
Bounce rate: 86.2% 

Communities page 

Bounce rate: 30.4%


