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WEBSITE ANALYSIS
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• The Public Buyers website witnessed a substantial increase in traffic and user 
engagement during the period from November 2024 to January 2025. This growth is 
directly attributable to the 120% increase in campaign budget compared to the 
previous quarter, as well as the strategic shift towards Display advertising in January

•  The number of sessions increased by 344% (to 504,189), while total page views 
rose by 321% (to 673,376). The average session duration decreased by 13.9%, and 
the average number of pages viewed per session fell slightly from 1.4 to 1.3.
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Clicks over time

€7,641.58
Ad spend

+120.72%

                     
                     8,027,793

Impressions

+111.13%

386,957
Link clicks

+125.90%
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