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LINKEDIN CAMPAIGN GOOGLE DISPLAY
i EU Business @ Number of clicks
29,927 followers
Promoted 400000
=} Are you a public buyer?
+ Connect with experts and policymakers. 353837
+ Access procurement insights and best practices.
+ Collaborste to drive smarter solutions. 300000
% Join the Public Buyers Community platform todayl
Register now. ¢ https://inkd.in/dSuyVktu
#PublicBuyersCommunity Aol 192802
ONE PLATFORM iy
COUNTLESS A4
OPPORTUNITIES 100000
o 2627 1235 M2
Join the Public Buyers Community Platform
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Example of campaign advertisement & & & & &
S « « S &
A targeted LinkedIn campaign was carried out from 5 5°
17 to 30 March to drive traffic to the Public Buyers & %Q°°
. . o o <
Community website and boost registrations, < &
resulting in: The Google Display campaign maintained its good

« 750 clicks and 655 website visits in March, witn ~ Performance from the previous reporting period,
a strong click-to-session ratio of 87.3% ’ maintaining cost-effectiveness, as cost per click
o remained constant at EUR 0.02.

o Nearly 80% of the monthly registrations in

March occurred during the campaign period, The campaign cgmbined two typfas of ads:. image
suggesting a significant impact as a result of this. ads and responsive ads. Responsive ads ultimately
drove the strongest performance, delivering 99.1%

A total of EUR 2,250 was invested in the campaign, of the campaign's clicks.

divided among 5 placed advertisements.

WEBSITE PERFORMANCE MEMBERSHIP GROWTH

The Public Buyers Community  Platform
experienced significant growth between February
and April 2025, with membership increasing by

e Throughout the quarter, the website received an 223 toreach a total 0f 1,529 members.
average of 3,878 daily visits. The website's traffic @ Total members
showed a strong and increasing dependency on
campaigns: 92% of the website visits were

The website's recent performance has been
characterized by a slightly downward trend.

@ Members who joined between February and April

Members who joined between February and April

campaign-driven, rising from 78% in the previous 12.7%
quarter.
¢ However, non-campaign channels drove higher
engagement, with session times ranging from
1:30 to 3:32 minutes, whereas campaign-driven
visitors averaged just 23 seconds.
¢ The homepage continued to be the main driver of
site engagement, accounting for the majority of
page views (83% share).
e Geographic data highlighted that Romania and
Bulgaria continued to be the top contributors to
site traffic.
Total members
87.3%
AVERAGE SESSION TIME COMMUNITIES

PER CHANNEL

Public Buyers Community Platform is composed
of 24 Communities of Practice, with
Procurement of Al being the one with the most
members.

@ Number of seconds spent per session by entry channel
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Procurement of Al
Members: 162
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BIM and Public Procurement

Members: 82

PPE Alumni Network
Members: 58
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Innovation Procurement Hubs

Members: 54

NEWSLETTERS

The performance of the newsletter significantly improved compared to the previous quarterly report, with all
metrics registering an increase. While the average number of recipients rose by 4.5%, the number of openings
and clicks increased drastically, by 56% and 60% respectively, revealing that recipients showed greater
engagement.

4,302

Subscribers
+5.7%

172,6% 4,093

Open rate Avg. recipients
+49,3% +4,61%

7,065
Avg. clicks Avg. openings
+59,9% +56,2%

Visit the platform:

https://public-buyers-community.ec.europa.eu/




